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SUPPLEMENTARY MATERIAL S6

TABLE S6 | Frequency of fishing trips for consumption or sale, by level of access to the Manaus market. Communities with “Good access” to the

Manaus market are those closer to Manaus that receive weekly visits from fish-buyer boats that deposit ice, while “Poor access” communities do

not.
Consume only 152 400
Consume and sell 134 82
Sell only 36 20
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